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1.     Retail Regional Monitoring Land Availability Surveys
1.1   Purpose of the Surveys
The ‘Regional Spatial Strategy Monitoring: A Good Practice Guide’ (ODPM December 2005) informs us that the Planning and Compulsory Purchase Act, 2004 (Section 3) requires every Regional Planning Body to make an annual report to the Secretary of State containing information on the implementation of the Regional Spatial Strategy (RSS) and the extent to which the policies set out in the strategy are being achieved.  The results from annual regional land availability monitoring surveys are an integral part of this process and feed directly into the regional Annual Monitoring Report (AMR) and Regional Core Indicators.

The good practice guide further informs us that monitoring is essential to establish what is happening now, what may happen in the future and then compare these trends against existing policies and targets to determine what needs to be done. Monitoring helps to address questions such as: are policies achieving their objectives and in particular are they delivering sustainable development; have policies had unintended consequences; are the assumptions and objectives behind policies still relevant; and are the targets being achieved?

1.2  The Role of Mott MacDonald

Mott MacDonald Limited is contracted to maintain the site level regional monitoring land availability surveys, provides analytical input to the Annual Monitoring Report and Core Indicators, and makes these data and mapping facilities available on Strat-e-gis.  Annual updates to the surveys are obtained either directly from all 34 individual local authorities within the West Midlands region or indirectly via the 14 strategic authorities.  Survey specifications are revised each year by technical representatives of the Regional Monitoring Officers Group.  Forms and layouts are amended by Mott MacDonald.  Surveys are disseminated to participants in the first week of April with a first week of August return deadline. Mott MacDonald processes the returned surveys and provides any data analysis required to monitor the Regional Spatial Strategy via the Annual Monitoring Report and Core Indicators.

The site level regional monitoring land use surveys, which relate to and monitor specific policies in the ‘Prosperity for All’ chapter of the Annual Monitoring Report are employment land, office developments, retail developments, and leisure developments and hotels.  The single site residential land survey relates to ‘Communities for the Future’, and greenbelt applications, derelict land, waste management facilities, and water quality relate to ‘Quality of the Environment’.  The policy leads for the three Regional Spatial Strategy topics are Birmingham, Worcestershire and Solihull.
1.3 The Retail Monitoring Survey
The Retail Monitoring Survey is a survey of all retail developments in the West Midlands Region.  A development is scheduled if it is committed for A1 retail use through the planning process.  The results from retail monitoring returns are collated to provide the data source for statistics and charts published in the regional AMR. These figures are published in the ‘Prosperity for All’ section and relate to all retail development across the region.
Please note that due to a national requirement thresholds do not apply to retail monitoring.

All local authorities are required to supply retail data in accordance with this template as of April 2010. Data should be e-mailed to Neil Hurst (neil.hurst@mottmac.com).

1.4 Changes to the Survey.  
An additional strategic centre field has been added to provided to assist with creating analysis figures based on the different centre classifications.
2.  
Guidance Notes on Completion of Retail 2010 Returns 

2.1 
Specification of cells and fields

The top thee rows in the spreadsheet provide summary figures for checking purposes to confirm all key records are entered correctly. These will also be used to check totals produced for the annual monitoring report.
Cell D3 Total Gross Floorspace completed in the monitoring year
Cell D4 Total Gross Floorspace lost in the monitoring year

Cell D5 Total Gross Floorspace completed in the monitoring year

Please enter the data into the fields using the column definitions below

Column 1 This is the in house reference number used to uniquely identify each development. Please leave any new records with a blank cell.

Column 2/3 Please supply full six figure grid references for Easting and Northing. This is essential for getting the data onto the WRADAR online system. If this is not available please ensure there is a full postcode included in the address field so that an approximate coordinate can be created.

Column 4 Scheme name (where applicable) required in order to facilitate reference in reports, e.g. ‘Shires Retail Park’.

Column 5 Name of the local authority

Column 6 Shop Address. Please give as much detail as is available.
Column 7 Postcode
Column 8 Strategic Centre Name. Please enter the strategic centre name from the list below. For centres not listed please included in the address field. If the development is not in a strategic centre please leave blank.

0.   Not in a strategic centre

1. Birmingham

2. Brierley Hill

3. Coventry

4. Stoke-on-Trent

5. Wolverhampton

6. Burton

7. Hereford

8. Leamington Spa

9. Shrewsbury

10. Solihull

11. Telford

12. Walsall

13. Worcester

14. Cannock

15. Kidderminster

16. Lichfield

17. Newcastle-u-Lyme

18. Nuneaton

19. Redditch

20. Rugby

21. Stafford

22. Stratford-u-Avon

23. Sutton Coldfield

24. Tamworth

25. West Bromwich

Colum 9 Where the development falls within or is IMMEDIATELY adjoining an established shopping/local centre please give the shopping centre's name if the development is considered as being ‘In Centre’. If not considered to be part of the centre please leave blank and indicate ‘Not in Centre’ in the columns defined below. (See Appendix A for full Centre definition).
Column 10 Location with respect to the shopping centre or retail park
1.  In established centre

2.  Fringe of established centre

3.  Free-standing

4.  Retail warehouse park

5.  Retail park

Column 11 Please code in centre, edge of centre or freestanding. Please note that both centre fields are required. This is because there are two indicators included in the RSS which require slightly different centre definitions. (See Appendix A for full Centre details). For example if the store is in a retail park on the edge of a centre this would be coded as 5 for column 8 and 2 for column 9
1. In established centre

2. Edge of established centre

3. Not in established centre

Column 12 List the Status of the development using the following code
1.  Operating (A development should be regarded as completed when opened for trading or physically complete and available for letting).

2.  Under construction

3.  Approved (full or outline permission)

4.  Proposal (Applications under consideration at the date in question, including outstanding "appeals" etc)

5.  Closed and vacant

6.  Redevelopment, refurbishment for retail use

7.  Permission refused

8.  Planning permission expired, proposal withdrawn, or proposed for other use

9.  Redevelopment, refurbishment for non-retail use
Column 13 Store Type code as below
10.  Food

20.  Furniture and carpets

30.  Electrical

40.  DIY and hardware

50.  Toys/Children’s/Baby

60.  Car accessories (not repairs)

70.  Clothing & Footwear

77. Other, e.g. department store, miscellaneous

88. Small units

99. Vacant or not yet known

Columns 14/15 Gross floorspace (m2) will normally be the gross lettable area of the store or stores. Where a wider definition, e.g. including pedestrian precincts, is used please indicate under "Comments". Please indicate net floorspace (m2) where known, although in the case of some future developments this obviously may not be possible.

Columns 16/17 Please list individual units in excess of 1,000 sq.m. forming part of the development. (In the case of single store developments this will be largely a repeat of the information in Cols. 11/12) 

Column 18 Please complete the store Operator. 
Columns 19/20 Previous retail floorspace (m2) demolished to facilitate the development (Gross and Net). Please indicate if demolition took place prior to the year in question within the comments field. 

Column 21 Code either Greenfield or Brownfield for new developments
1.  Greenfield
2.  Brownfield
Column 22 Provide comments as necessary to assist data coding and interpretation e.g. where two or more applications are on the same site or where previous application have been superseded. Please use the comments field to include as much extra detail about these sites. This will aid validation checks and give a more rounded picture of the development. When initially disseminated this field will contain comments from last year, please remove these if they are no longer valid and update based on the current situation.
Column 23 Please describe the type of change for this record from last year using the following codes. The default value is set as ‘1’ – No Change however please amend using the codes below as they relate to specific records.
1. No change
2. Development completed in this monitoring year

3. Retail floorspace lost in this monitoring year

4. Standard change (e.g. change of operator with no change in floorspace)

5. Amendment to a record for an error in the previous years return (please give further details in the comments field)
6. New site in this monitoring year

7. Other Change (please give as much detail as possible in the comments field)
2.2   Frequently Asked Questions
Do we need to include car parking figures?

This has now been removed as it has not been effective and the indicator has been deleted from the national core output indicators.
Do we need to colour code our returns?
Colour coding can help when making some final checks. However it is more important to complete the additional column this year which defines the nature of the record (i.e. static, change, correction, new site etc.).
Should open display areas be included in floorspace figures. For example:  should the non-covered part of garden centres be included and what about their displayed items.  Also, how do you deal with open display areas of car showrooms?
Car Showrooms are covered under the ‘sui generis’ category and therefore should not appear on the retail monitoring form. For retail outlets such as garden centres the floorspace figure should relate to the covered area only.

Do we need to list a change of occupancy?
This is not essential when compiling aggregate figures for the AMR. However it is very helpful to know the operator when running checks or answering queries about individual developments. Therefore please complete this column when the information is available.

Do we need to record individual sub units within a large development?

Where possible please include a single development as one record. This should help to keep the monitoring process as simple as possible. However there are individual cases where listing the sub development will be required. This will include when part of a large development has a different status e.g. half completed and half under construction a separate record will be required.

If a development includes more than one large store, where each store is at least 1,000 square meters. Should we give each an individual record and a summary record for the development as a whole?

No, this will incorporate double counting and make the system overly complex. If the development is several stores on one large site this could be included on the same record. However if you prefer to list the large stores as separate records please do not include a summary record but indicate in the scheme and comments field that the records are on the same site or part or the same development. All individual stores should have an individual record.
If a development or shopping centre has a large main store of at least 1,000 square meters, plus several smaller units.  As above, should there be a summary record for the development as a whole, followed by a separate record for each sub-site?

No, please list the development as one record as mentioned above.

A few records are present in the data file which have had planning permission refused or are no longer retail sites?
This is because occasionally monitoring officers have resurrected a site due to a subsequent appeal or site reverting back to retail use. Therefore these have been left in as a trail this year. If this causes any problems please let us know and we can review the situation next year.

My Calculations at the top of the main retail sheet have the values #REF! where I used to see numerical figures.
This is most likely because an entire record has been deleted from your sheet. Please do not delete any records or cells (however you can delete and change the data in the cells). If the respective rows are no longer retail developments please indicate this in the status and comments field. Also if they were entered into the database in error in previous years again please indicate this in the status and comments fields.
My Calculations at the top of the main retail sheet do not add up to the totals I think they should

This is most likely because rows have been inserted amongst existing records. Please avoid using the insert option within the excel sheet and simply add new records under the existing rows of data.
Appendix A

PPS 6 – Town Centre, Edge of Centre and Out of Centre Definitions
(source:  PPS6 Annex A:  Typologies)

Town Centre (ie. types of Defined area, including the primary shopping area and areas of centre identified in Table 1) predominantly leisure, business and other main town centre uses within or adjacent to the primary shopping area. The extent of the town centre should be defined on the proposals map.

Primary Shopping Area Defined area where retail development is concentrated (generally comprising the primary and those secondary frontages which are contiguous and closely related to the primary shopping frontage). The extent of the primary shopping area should be defined on the proposals map. Smaller centres may not have areas of predominantly leisure, business and other main town centre uses adjacent to the primary shopping area, therefore the town centre may not extend

beyond the primary shopping area.

Primary frontage Primary frontages are likely to include a high proportion of retail uses.

Secondary frontage Secondary frontages provide greater opportunities for a diversity of uses.

Edge-of-centre For retail purposes, a location that is well connected to and within easy walking distance (ie. up to 300 metres) of the primary shopping area.

For all other main town centre uses, this is likely to be within 300 metres of a town centre boundary17.

In determining whether a site falls within the definition of edge-ofcentre, account should be taken of local circumstances. For example, local topography will affect pedestrians’ perceptions of easy walking distance from the centre. Other considerations include barriers, such as crossing major roads and car parks, the attractiveness and perceived safety of the route and the strength of attraction and size of the town centre. A site will not be well connected to a centre where it is physically separated from it by a barrier such as a major road, railway line or river and there is no existing or proposed pedestrian route which provides safe and convenient access to the centre.

Out-of-centre A location which is not in or on the edge of a centre but not necessarily outside the urban area.

Out-of-town An out-of-centre development outside the existing urban area.

For purposes of this policy statement, the “centre” for a retail development constitutes the primary shopping area. For all other main town centre uses the “centre” should be regarded as the area embraced by the town centre boundary.
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