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The housing market challenge

- booms and busts
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The household growth challenge

Growth 50% 

faster than in 

last 25 years
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Net increase in households for 10 year periods 

in England
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Net increases in households and homes for 10 

year periods in England
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What happens if we get the people / households, 

but not the homes: Unaffordability
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And what happens to First Time Buyers?

- average mortgage deposit to income ratio in UK
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The Housing Challenge:

More homes for more people

Evidence points to:

ïan increase in housing stress indicators

ïa large projected increase in the number of 

households over next 25 years

Ÿ Choices:

ïassume it wonôt happen and hope that a crisis does 

not force a hurried re-think

ïwatch it unfold ad hoc: unplanned or insufficient 

growth

ïplan for growth and for sustainable communities for 

the 21st century  
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National ïRegional - Local

ÅNeed a comprehensive picture

ÅTop down vs. bottom up

ÅSpread of market impacts and spatial 

relationships

ÅNot building enough in the SE affects what you 

need in Birmingham

ÅCross agency, cross boundary issues
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Regional - Local decisions

ÅInfrastructure

ÅLand

ÅMigration

ÅDemand and market strength

ÅNeed

ÅJobs

ÅDemographic profile

ÅGrowth ambitions

ÅPublic opinion

Åéééé.
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NHPAU Role

Impartial, evidence-based, expert advice 

and research to inform decisions in the 

planning and delivery system for housing
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Focus on local and sub-regional housing 

markets

Current work programme includes:

Å the geographical extent and definition of housing market areas

Å the feasibility of modelling the housing system at this level

Å the methodologies and evidence base underpinning Strategic 

Housing Market Assessments and their use

- assessing housing demand

- assessing affordability and availability

Å site level planning timescales

Å constraints on the planning and delivery system for housing, from 

regulation to infrastructure and physical geography

Å assessing the critical needs of sub-regional planners
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Geography of Housing Market 

Areas in England: implications for 

analysis, modelling and policy

Research Programme and Issues
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Research Team

Professor Colin Jones

Professor Mike Coombes

Professor Cecilia Wong

Dr Craig Watkins

http://www.manchester.ac.uk/index.php
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Specific Goals 

ÅConstruct  a housing market area 

geography for England

ÅHMAs assessed against set of criteria
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Criteria

ÅConsistent with spatial economic theory 

ÅApplicable to NHPAU priorities in 

assessing local housing demand

ÅPracticalïdata availability and modelling

ÅSuitable - spatial planning/policy delivery

ÅBroad acceptability to key stakeholders



building awareness for the future
17

Challenge

ÅNot all criteria may be achieved

ÅTrade-offs between theory and practicality

ÅExisting HMAs create resistance to new 

boundaries

ÅCreate a geography that is robust and 

acceptable

ÅAspire to TTWAs status
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Research Structure

ÅStage 1 Review of Issues

ÅStage 2 Construction of HMAs

ÅStage 3 Review of Implications for Spatial 

Planning

ÅStage 4 Dissemination and final report
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Identification of sub-regional HMAs

ÅOften earlier work from local perspective but generally 
inconsistent methodologies, overlapping boundaries etc. 
- canôt be aggregated to regional level

ÅTherefore, identification of Sub-regional housing markets 
from a regional perspective

ÅMethodologies generally involve a óhybridô approach. 

ÅSimilar between regions (same consultants and CLG 
Advice Note)
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Technical v pragmatic / practical 

approaches (I)

CLG Advice Note (2007):

Åhouse price levels and rates of change; household 
migration and search patterns; and travel-to-work 
areas and other functional areasé

Åóéregions and local authorities will want to consider, 
for the purposes of developing evidence bases and 
policy, using a pragmatic approach that groups local 
authority administrative areas together as an 
approximation for sub-regional housing market 
areaséô(CLG, 2007:para. 9). 
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Technical v pragmatic / practical 

approaches (II)

ÅHousing markets donôt respect administrative 
boundaries

ÅóFuzzyôand overlapping 

ÅCross-boundary (inc. cross-regional) issues

ÅRecent reorganisation exacerbated problem? 

ÅData availability

ÅResources and delivery

ÅSpatial planning policy-making

ÅEase of partnership working

ÅAccountability

ÅPolitical considerations
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South West (I)
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South West (II)
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South East (I)
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South East (II)
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East Midlands
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Yorkshire & the Humber (I)
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Yorkshire & the Humber (II)
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North West
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